Notes for the contribution to the Obesity event at the Hilton Hotel on Wednesday 6th December
Introductions

Individually introduce yourselves as parents of children giving their respective ages and any unique characteristics that your children have which have an impact on their eating behaviour.

If you could just briefly explain about your children being vegetarian/ADHD and that these present challenges in themselves without the other key issues which we will jointly describe below.

· Sharon

What myself and Carol aim to describe to you over the next 5 minutes is an overview of some the issues.

My message concerns two areas:

The first being lack of finances and child poverty – this has an impact on:

· Transport may be an issue

· Lack of affordable, reliable and appropriate transport which means

· Not having the opportunity to have choice in getting food

· Local shops even Tesco mini markets are more expensive
· Money has to be spent on trying to find as much food for your money which will not always lead to quality and variety in a diet

The second is in relation to advertising from the large supermarket chains and the role of the media 

· How many of you are familiar with the Iceland adverts currently on television?
· What type of message is this sending?

· Convenience food

· Where are the fruit and vegetables?

· Healthy diet, hardly?
· What message are we giving as role models for our children?

· Government is trying to tackle this through the forthcoming banning of ‘junk food’ in prime TV for children but what about banning the adverts for adults? We are the ones that are putting the food on the table for our children so can children really be put to blame?

· Those are just some questions that as agencies I would really urge you to think about and how as agencies, thought needs to be given as to how discussions with supermarket chains and the media should be addressed both on a local and national level  

· Can’t we make better use of our local producers and suppliers of fruit and vegetables and help to create a sustainable economy locally?

Carol

My message is all about family values and education– Carol, if you could retell the story that you gave me about when you were a child and how your mother would be preparing good quality food.

We seem to have forgotten about the whole concept of being a family and having family time and learning from each other.
· We need to support parents and parents of the future so this includes young people on the values of being independent

· By this, I mean knowing how to cook, how to manage finances which is something that is really missing from the current curriculum in schools
· How many of us remember having food and nutrition or home economics at school?
· How many of us used to learn and watch from our parents particularly our mothers in culinary skills?
· What has happened to quality family time, sitting down for a joint meal without it being in front of the television or having a play station on?
· There are so many pressures on family life nowadays which weren’t around when we were growing up such as:

*
How many of us had both parents who were in full time work?


*
How many of us had a meal ready waiting for us when we got 

home 
which was home made – and Carol if you can tell your 

spaghetti Bolognese story?

*
How many of us used to have quality family time out during 
sporting and other leisure activities with our parents

· This isn’t trying to generalise by any means at all but certainly the pace of life has increased so much that not as much is given to the value of family time and eating together
· We as adults need to think of the messages that we are giving to children about what are good and what are bad foods? Labelling foods as good and bad is not helpful and consideration should be given as to how we can educate children in how all food is good but it is how you use it in moderation especially in terms of the high fat, sugar and salt content. Children need an element of all these within their diets when they are growing up.

· How to take this forward – what about extended schools – is there an opportunity for joint family learning about being healthy and balancing food and exercise?

· Talk to the media about positive messages, getting parents working with you to campaign with local supermarkets

Finally our key message

‘Listen and use the voice of parents’ – they know their own children best and rather than being viewed as arguing against those working in children’s  services, we can be a key ally and advocate in helping to get the message across to children and other parents about the values of healthy eating.

In particular they can help support all children’s agencies in challenging and campaigning for improvements across 3 main areas of:
· Eradicating poverty

· Acknowledging and understanding the pressures in modern day life for both parents to work

· Promoting continual education and learning in life skills

· Campaigning with the media and supermarkets on being socially responsible in how they advertise all types of food

· We are only going to tackle obesity and healthy eating if we recognise that this is not one agencies problem but it is a joint duty and social responsibility of all agencies including those which you would not traditionally think that have a role to play – such as the media, local producers of food and supermarket chains, leisure centres.
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